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Slike, ki gredo dobro v prodajo

Umetniski projekt z naslovom »Slike, ki gredo dobro v prodajo« avtori-
ce Nine Slejko sestavljajo stiri serije slik s podnaslovi »Rdeca se dobro
prodaja«, »Vsi psi Akija Kaurismakija«, »144 neprodanih poskusov nasli-
kati bel monokrom, zardevajoc« in »Naklonjenost do rdecih in manjsih
slik«. V njem avtorica problematizira idejo umetnine kot izdelka, name-
njenega prodaji, in skozi to optiko raziskuje razmerje med umetniskim
trgom in umetnostjo.

Rdeca (!) nit, ki povezuje vse dele projekta v formalno in vsebinsko zao-
krozeno celoto, je vseprisotnost rdece barve. Avtorica je to barvo upo-
rabila pri vseh Stirih serijah slik na razli¢ne nacine, a z istim, to¢no dolo-
¢enim namenom. Pri prvi (»Rdeca se dobro prodaja«) se rdeca pojavlja
na vseh slikah kot obvezni, vendar »nelogicni« del kompozicije, denimo
kot naklju¢ni madez, ne-naravno obarvan motiv v naravnem barvnem
okolju ali ploskev v iluzionisti¢ni predstavitvi. V drugi seriji (»Vsi psi Aki-
ja Kaurismakija«) je monokromno rdece platno edina abstraktna slika
med realisti¢nimi, obenem pa zastopa edini Kaurismakijev film, ki ga
zaznamuje manko ¢loveskosti. Tretjo serijo (»144 neprodanih poskusov
naslikati bel monokrom, zardevajoc«), ki je v osnovi nastala kot slikarski
studij forme, je avtorica v celoti preslikala z enotno rdeco barvo in tako
unicila rezultate celoletnega dela. Podobno velja tudi za Cetrto (»Na-
klonjenost do rdecih in manjsih slik«), ki je nastala tako, da je avtorica
svoje starejSe slike, prvotno na velikih platnih in brez podokvirjev, raz-
rezala, napela na podokvirje manjsih formatov in prebarvala — z rdeco.
Prej raznovrstne slike, ki so skozi mnozico razli¢nih podob pripovedo-
vale vsaka svojo zgodbo, so s to preobrazbo postale enakovrstni rdeci
objekti.

OCitno je, da rdeca barva pri vseh serijah ne glede na nacin uporabe
deluje enako — kot potujitveni moment, saj nastopa bodisi kot tujek v
kompoziciji in/ali podobi (1. serija), kot tujek v nacinu prezentacije, ki
hkrati reprezentira nek manko (2. serija), ali pa je slikam dodana nakna-
dno, kot preslikava, ki jih unicuje in spreminja v objekte, se pravi, odtu-
juje samim sebi (3. in 4. serija). Potujitveni uCinek v osnoviizhaja iz tega,
da avtorica rdece barve ne uporablja (zgolj) zaradi njenih slikarskih vre-
dnosti, denimo izrazne modi ali simbolike, ampak (tudi) zato, da svojim
slikam zagotovi prodajnost in s tem konkuren¢nost na trgu umetnin.

Ideja o uporabi rdece barve kot zagotovila, da se bodo slike prodajale,
prihaja iz video posnetka pogovora med umetnikom Markom Kosta-
bijem in njegovim galeristom Billom Levinom, ki poteka, medtem ko
izbirata slike za prodajo. Galerist odbira slike po kljucu prodajnosti, pri
Cemer kot poznavalec Zelja in zahtev kupcev navede najprej taksnega,
ki »vedno vzge, to je rdeca barva, nato pa Se, kar se nanasa na trenu-
tno teznjo splosnega okusa. Iz tega pogovora je ocitno, da trg umetnin,
kot vsak drugi trg, dolodajo smernice povprasevanja in ponudbe, kise v
skladu s poljubnostjo okusa nenehno spreminjajo, vendar je med njimi
vselej nekaj stalnic, ki so izvzete iz tega procesa; to je tisti del ponudbe,
ki ima status »vrocih Zemljic, saj se ne glede na trenutni trend vedno
dobro prodaja. Na trgu umetnin je ena teh »vrocih Zemljic« ocitno rde-
¢a barva.

Glede na to je odlocitev Nine Slejko, da razmerje med umetnostjo in
umetniskim trgom osvetli skozi rdeco barvo, povsem na mestuy, saj ta
nastopa tako v funkciji umetnosti (kot slikarski element) kot v funkci-
ji umetnostnega trga (kot element prodaje) in je zato na preseku med
njima. Pri tem je treba mimogrede omeniti, da avtorica stopnjuje pro-
dajnost svojih slik tudi z manjsim formatom, ki se bolje prilega velikosti
praznih zidnih povsin v povpre¢nem stanovanju, vendar ta faktor ni re-
prezentativen za problematiko, ki jo obravnava projekt. Kot smo poka-
zali zgoraj, postavljanje rdece barve v ospredje zaradi njene »dodatne
vrednosti, tj. prodajnosti, privede do svojevrstnega paradoksa: plus
na strani konkurencnosti slik na trgu je manko na strani njihove ume-
tniske vrednosti. A ker so same slike le del projekta, se paradoks prav-
zaprav iznici in ostane zgolj vprasanje, ki ga projekt kot celota ponuja v
razmislek: Kaksen je Se smisel umetnosti, Ce je podrejena trgu? In sam
projekt je kot umetnisko delo Ze tudi edini mozni odgovor.

Saleable Paintings

The artistic project entitled “Saleable Paintings” by Nina Slejko is com-
prised of four series of paintings subtitled “Red Sells”, “"Dogs of Aki
Kaurismaki”, “144 Unsold Attempts to Paint a White Monochrome,
Blushing” and “Appreciation for red and smaller paintings”. In the se-
ries, the artist explores the idea of an art work as a commodity and,
in the same perspective, investigates the relation between art market

and art itself.

The fil rouge that bonds all the separate parts of the project into a
meaningful whole is the omnipresence of the red colour. The artist has
used it in all the four series in different ways but with the same specific
purpose. In the first one (“*Red Sells”) the red colour is present in all
the paintings as the obligatory but “illogical” part of the composition, a
random stain, an un-naturally tinted motif in a naturally coloured envi-
ronment or a surface in an illusionist presentation. In the second series
("Dogs of Aki Kaurismédki”), the monochromatic red canvas is the only
abstract painting among the realistic ones and at the same time it rep-
resents the only Kaurismaki’s film marked by a deficit of humanness.
The third series (“144 Unsold Attempts to Paint a White Monochrome,
Blushing”) that basically came to being as a study of form was in its
entirety dyed in a uniform red paint by the artist and in this manner she
destroyed the product of a year’s work. Similar was the process of cre-
ating the fourth series (*Appreciation for red and smaller paintings”).
The artist used her older work, originally painted on big, not-stretched
canvases, which she cut into smaller formats, then stretched them and
painted — red. Previously heterogeneous paintings which by way of di-
verse imagery each told their own story became via this transformation
equiformal objects.

Itis clear that the red colour in the four series, and irrespectively of the
way it is used, functions the same — as an alienating element for it is
staged either as a foreign body in a composition and/or image (the first
series), as a foreign body due to the way it is presented which simulta-
neously represents a deficiency (the second series) or is added subse-
quently, as a paint-over that destroys the original and transforms it into
objects alienated from themselves (the third and the fourth series). The
alienating effect fundamentally arises from the fact that the artist does
not use the red (exclusively) for its artistic value, its expressive force
or symbolism for example, but (also) in order to warrant commercial
aspect and competitiveness of her work in the art market.

The idea to use the red colour as a guarantee for the paintings to sell
arises from a video footage of a conversation between an artist Mark
Kostabi and his gallerist Bill Levine while they are selecting the works to
be sold. The art dealer is picking the paintings according to their poten-
tial commercial success and, knowing the buyers’ wishes and requests,
initially always states the key element that “always works” —red colour
and later the one that is a matter of current general taste. This conver-
sation reveals that art market, like any other market, is defined by the
guidelines of demand and offer, which are constantly changing in ac-
cordance with the arbitrariness of taste but always includes ubiquitous-
ness exempt from the process. This is the fraction of the offer that has
the status of “hot buns” and which always sells well regardless of the
trend. In the art market this is obviously the red colour.

Considering the above, Nina Slejko’s decision to shed red light upon the
relation between art and art market is utterly sensible as it functions
as an artistic as well as marketable element and is therefore the cross-
section of both. Incidentally, the artist enhances the saleability of her
work by reducing the format of her paintings, which better fits the size
of empty walls in an average apartment but this factor is not represen-
tative for the issue dealt with in the project. As shown above, setting
the red colour in the forefront for its “extra value”, that is saleability,
brings about a peculiar paradox: a plus in the art market is a deficiency
of an artwork’s artistic value. But since the paintings themselves are
merely a part of a project, the paradox is actually nullified and the only
remaining question that the project as a whole poses is: What is the
purpose of art if it is subject to market? And the project itself as a piece
of art is already the only possible answer.

Mojca Grmek
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SLIKE, KI GREDO DOBRO V PRODAJO1 SALEABLE PAINTINGS 1
RDECA SE DOBRO PRODAJA RED SELLS

Kompozicije z rdeco. Compositions with red.




SLIKE, KI GREDO DOBRO V PRODAJO 2
VSI PSI AKIJA KAURISMAKIJA

Psi iz celovecernih igranih filmov Akija
Kaurismakija (ki so bili komercialno dosegljivi
pred novembrom 2009). V enem filmu ni psa.
Psi so zvesti in ¢loveski, v tem filmu pa ni
zvestobe ali ¢loveskosti.

V enem filmu namesto psa nastopa muca.

SALEABLE PAINTINGS 2
DOGS OF AKI KAURISMAKI

All the dogs from all the feature length movies by Aki
Kaurismdki (commercially available before November
2009). In one of the movies there are no dogs. Dogs
are loyal and human, but there is no loyalty or human-
ity in this movie.

In one of the movies the role of dog is played by a cat.
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- “Ali si preprican, da je ne Zeli$ nazaj? Zakaj imas
tezave s prodajo te slike, saj je zelene barve,

barve denarja.

- “Zelena ne gre dobro v prodajo, rdeca se prodaja.”
- “Zakaj potem ne bi vzel te, ta je rdeca, tabo slav
prodajo. Vzemi to namesto one.”

- “Ne, i8¢em sliko z arhitekturnim motivom. Mojim
strankam so sedaj vSec tvoja arhitekturna dela.”

Pogovor med Markom Kostabijem in zbiralcem ter galeristom
Billom Levinom.

- “You sure you don't want this back? Why do you have
troubles selling this painting, it's got green in it, the
color of money.”

- “Green doesn't sell, red sells.”

- “Why don’t you take this one then, it’s got red in it,
it'll sell. Why don't you take this instead.”

- “No, I'm looking for something with architecture in
it. My clients love your architectural works now.”

Conversation between Mark Kostabi and collector and gallerist
Bill Levine.
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